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THE COMMUNICATION PROCESS 

IN MARKETING



Promotion Mix

Definition: The Promotion Mix refers to the blend of 

several promotional tools used by the business to 

create, maintain and increase the demand for goods 

and services.

To be successful in marketing of products 

and services it is necessary that there must be 

exchange of information between the producers and 

consumers, which establishes an effective 

communication system between them and for this 

reason promotion mix is also known as 

communication system.



ELEMENTS OF PROMOTION MIX
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